
Annual Report and Accounts projects



Annual Report and Accounts

Annual Report & Accounts  
are flagship documents and  
many companies use them  
as a marketing publication in 
addition to mandatory financial 
reporting documents.
At Brand Experience we have expertise in 
designing and producing Annual Report & 
Accounts of any length and understand the  
time constraints often placed upon the 
production of these documents.

We offer different levels of service to suit you – 
from document set up each year, rolling back the 
figures annually and turning amendments 
around at speed whenever needed, to enabling 
access to a single live version of the document so 
your finance and marketing teams can work on it 
at their own convenience. This set up is hosted 

on a secure server, permits access through a 
private secure network, and enables multiple 
users to access the same document 
simultaneously. Brand Experiences provides 
training on the service, real-time support and 
the system will track user changes.

If you’d like to discuss your Annual Report & 
Accounts production, please call Judith Cousins 
on 01603 612792 or email judith@brandex.co.uk



Tokio Marine Kiln

Tokio Marine Kiln was formed in 
2014 through the integration of 
Kiln and Tokio Marine Europe, 
both long-standing clients of 
Brand Experience.

Tokio Marine Kiln is a leading 
international insurance and 
reinsurance company, providing 
expertise from 22 cities worldwide 
to clients in both the Lloyd’s and 
Company markets.

Brand Experience was involved in all 
elements of the integration re-brand 
of Tokio Marine Kiln. From the 
brand guidelines, its accompanying 
branded materials and a digital and 
print advertising campaign to the 
company website, Intranet and a 
highly-successful film campaign, 
which received great acclaim across 
the insurance industry, we delivered 
an all-encompassing package 
of work.

We also played a part in the strategic 
office move of the Tokio Marine Kiln 

headquarters in London, to 
20 Fenchurch Street, the prestigious 
‘Walkie Talkie’ building. We provided 
consultation to include the new brand 
throughout the interior design and 
managed installation across a number 
of regional and international offices.

Brand Experience has completed  
five Reports and Accounts for Tokio 
Marine Kiln, from 2011 to 2015 and 
had produced Reports and Accounts 
for Tokio Marine Europe since 2008.



Consumers International

Consumers International (CI), 
working together with their 240 
members in 120 countries, is the 
only independent and 
authoritative global voice for 
consumers. Examples of 
members are Which? in the UK 
and Consumer Reports in the US.

Together they ensure consumers are 
treated safely, fairly and honestly. 

They strive to put consumers at the 
heart of the practices of global 
corporations and influence 
international bodies such as the UN, 
OECD and G20 to act in their interest. 

Brand Experience was asked to help 
CI with its marketing materials in 
March 2015, with the launch of the 
then new Director General’s new 
strategy, and we have since 
produced two Report and Accounts, 
2014 and 2015.

As a charitable organisation with  
a global audience, it is important  
for information to be economically 
and clearly presented, with images 
that are engaging and represent  
the global nature of the charity’s 
activities.



International General Insurance

Established in 2001, IGI is an 
entrepreneurial business with 
a worldwide portfolio of 
Energy, Property, Construction 
& Engineering, Ports & 
Terminals, Financial 
Institutions, General Aviation, 
Professional Indemnity, 
Political Violence, Forestry  
and Treaty Reinsurance.

IGI has offices worldwide: Dubai, 
Bermuda, London, Amman, Kuala 
Lumpur and Casablanca.

IGI is very proud to have achieved a 
rating of “A-“ with a Stable outlook 
for financial strength from Standard 
& Poor’s . A.M. Best rated the 
company A- (Excellent), again with 
a Stable outlook, stating the rating 
reflected our “solid risk-adjusted 
capitalisation, consistently good 
technical performance, and 
diversified business profile”.

Brand Experience was delighted to 
rebrand this dynamic and listening 
business during the past year. We 
have designed and developed their 
new website, various marketing 
materials including its corporate 
brochure, office signage and brand 
announcement advertisements in the 
trade and specialist press and via 
HTML emails.

The rebrand culminated in a launch 
at the reinsurance conference in 
Monte Carlo, Rendez Vous, in 
September 2016.



CLS Group

Launched in 2002, CLS Group  
is the world’s largest multi-
currency cash settlement 
system for foreign exchange 
trades, settling between  
$4.5-$5 trillion every day.

CLS operates from offices in London, 
New York and Tokyo and settles 
across 17 currencies.

Brandex was initially appointed in 
2012 to develop the CLS brand and 
design a new concept for the look 
and feel of its imagery.

The concept uses clocks from 
around the world, reflecting the 
importance of time zones to CLS and 
focuses on the speed with which 
transactions are settled.

We researched the world’s most 
innovative clocks throughout 
history and used the salient values 
of those clocks to reflect the key 
characteristics of CLS as a business.

In addition to the new concept 
appearing on the company’s website, 
we developed the new brand style 
and have produced corporate 
collateral, Report & Accounts, 
exhibition stands together with other 
related marketing collateral as well 
as development of a 10-year 
anniversary brand style.

We also developed collateral in 
multiple languages including 
Mandarin and Japanese.

I have worked with Brand 
Experience over the past six years. 
They have provided me with 
branding expertise and delivered 
across digital, direct, brochureware 
and exhibition materials. I use them 
because of their creativity and their 
focus on delivery.”
Head of Communications  
CLS Group
cls-group.com



Tokio Marine HCC

In October 2015, after 40 years 
as an independent company, 
HCC Insurance Holdings, Inc. 
was acquired by Tokio Marine 
Holdings, Inc. in a deal with  
a total transaction value of 
approximately $7.5bn.

Tokio Marine HCC International 
Insurance Company is a leading 
specialty insurer operating from 
offices in the UK, Spain and Ireland. 
With a philosophy based on 
underwriting profitability, it has 
successfully developed niche 
products ranging from Professional 
Indemnity, Energy, Marine Hull, 
Credit and Surety, through to Film 
Production and Event Cancellation.

Brand Experience was 
commissioned to design and 
produce its Annual Report & 
Accounts in this its inaugural  
year as Tokio Marine HCC.

The Report & Accounts document  
is some 60 pages long comprising 
upfront corporate messages and  
the 2015 financial statements.

There are plans to bring the Tokio 
Marine HCC R&A into our system  
of online real-time editing for 2016.



Cefas

Cefas is an executive agency  
of UK government department 
Defra and is a world leader in 
marine science and technology. 
The agency collects, manages 
and interprets data on the 
aquatic environment, 
biodiversity and fisheries.

With activities throughout the UK 
and over 225 countries worldwide, 
accurate reporting is not only 
essential for scientific progress, but 
any publications must be prepared to 
stand up against national scrutiny.

We understand the challenges faced 
and have worked closely with the 
organisation over the years to 
provide a range of services 
including design, brand guidance, 
photography, copywriting, 
proofreading and referencing. 

Cefas annual reports are audited  
by the NAO and presented before 
Parliament, demanding complete 
accuracy and compliance with 
government standards within 
unmoveable schedules. 



East of England Co-op

East of England Co-op is the 
largest independent retailer in 
the East and has been making  
a difference to the region’s 
economy and communities for 
over a hundred years.

With over 200 trading outlets in more 
than 70 towns and villages, covering 
2,000 square miles of the eastern 
region it operates supermarkets, 
convenience stores, opticians, travel 
agents and funeral services. 

We were appointed to create a new 
brand for the group to encapsulate 
its diversity, product range, ethics 
and commitment to the communities 
in which it operates. 

We developed brand architecture for 
the group including sub-brands for 
its Locally-Sourced products and 
Annual General Meetings (AGM).

We worked with the Co-op marketing 
team to develop guidelines for 
implementing the new brand on the 
different levels of supermarkets, 

Brand Experience is a very valuable 
partner. Their work has helped us 
to gain vital momentum with how 
we use digital marketing. They’ve 
worked really hard to understand 
the business challenges that we need 
to meet and always deliver great 
work for us.”
Oli Watts, Head of Digital  
and Internal Communications,  
East of England Co-op
www.eastofengland.coop

including conceiving the Co-op daily 
store brand to provide a new face for 
its convenience stores across the 
region.

We also designed and developed  
a new CMS driven website and 
produced various digital campaigns.

From Report and Accounts to the 
AGM to show stands to shooting films 
that won awards, we managed over 
200 projects to bring the new brand 
to life.
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